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Overview: The credit unions first campaign directly targeting the biomedical, NIH 
employee, and Member base, this campaign used generic campaign imagery to appeal 
across a wide cross section of the credit union’s target market. 

Audience: The campaign targeted bio-medical professionals, NIH employees/contractors, 
and current credit union members and their families. 

Campaign Launch Date: 4/24/23
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Campaign Theme



Campaign Theme 1
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Campaign Ads



Carousel Ad Example

Campaign Ad 1 Campaign Ad 2 Campaign Ad 3



99

Campaign Landing Page



Campaign Landing Page Example

Visit Active Landing Page

https://www.nihfcubigdream.com/t1/
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